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1. Introduction  [BA, 12pt, Bold]
The introductory paragraph is written using Book Antiqua with 12 pt and line spacing 1,0 of each raw. First line of each paragraph is 0,8. 
The introduction should provide a context for the discussion in the body of the articles and point explicitly the purpose of the articles. Authors are encouraged to observe the following points; received articles will be subjected to a preliminary assessment by members of the Editorial Board, which will determine the relevance of articles` requirements. Irrelevant articles will be returned. Having established that the articles meet the thematic requirements, as well as the format requirements, it will be sent to external reviewers, specialists in the journal's areas of interest, using the "double blind" system which means that both the reviewers and authors identities are concealed from the reviewers, and vice versa, throughout the review process. Reviewers’ decision to reject or accept articles is final. Whenever your articles are accepted, you may communicate with our committee about publishing articles if it is needed. 
This articles` format has been created and modified intentionally as reputable International Journal to drive the authors write a standard scientific article. 
The Submitted manuscript is a text following format in this template and unpublished manuscript. By employing the relevant style and maintaining the journal style and consistency, the authors should use this template and the manuscript must be saved as a word file.
Generally, manuscript is organized   as Introduction, Literature Review (if included), Research Methodology, Result and Discussion, Conclusion, Acknowledgment (if included), and References. However, the organization of manuscript may be changed as appropriate for your field and the research itself. The change must be under editorial board consideration. 
The length of articles should be 6-12 pages and they will be published in mirror margin. The articles should be typed on A4 size (21 x 29.7 cm) paper. The first page, leave 2.5 cm margins on top and left, and 2 cm margins on bottom and right. The main body of the articles should be typed in English, using Book Antiqua of 12 point font size.
 As part of submission process, the authors are encouraged to observe other publication possibilities, copy rights, and complains related to software use illegally involving other parties particularly in collaborative research. Since replication is required for scientific progress, articles submitted for publication must provide sufficient information to allow readers to perform similar experiments or calculations and use the reported results. 

2. [bookmark: __DdeLink__339_2724692058]Literature Review  [BA, 12pt, Bold]
2.1. Sub-heading [BA, 12pt, Bold]
Each sub-heading is numbered using numeric 2.1., 2.2., etc. The body of text use font Book Antiqua of 12 pt and adjust line spacing 1,0 in a paragraph of text and between paragraphs. Use first line 0,8.

3. Research Methodology  [BA, 12pt, Bold]
Research Methodology is procedures or techniques for conducting research. Use font Book Antiqua of 12 pt and adjust line spacing 1,0 in a paragraph of text and between paragraphs. use first linenya 0,8. the format of using such as figure and table, math, abbreviation and acronym, and other recommendations will be shown below.

3.1. Figure and Table  [BA, 12pt, Bold]
Because the final formatting of your articles is limited in scale, you need to position figures and tables at the top and bottom of each column. Large figures and tables may span both columns. Place figure captions below the figures; place table titles above the tables. The copy of image or grayscale should be ready in 400 dpi resolution and store it without compressing (8 bits per pixelgrayscale). If your figure has two parts, include the labels “(a)” and “(b)” as part of the artwork. Do not put berders around the outside of your figures. Place table title above the table. Put the table  in the center position.
Please verify that the figures and tables you mention in the text actually exist and refer.
Figure/diagram axis labels are often a source of confusion. Use words rather than symbols. Please verify that all symbols are readeable.  [BA, 12 pt, Justify]

3.2. Math
If you are using Word, use either the Microsoft Equation Editor for equations in your articles (Insert | Object | Create New | Microsoft Equation 3.0). “Float over text” should not be selected.  [BA, 12 pt, Justify]

3.3. Abbreviation and Acronym 
Define abbreviations and acronyms the first time they are used in the text, even after they have already been defined in the abstract. Abbreviations such as IEEE, SI, ac and dc (electrics) do not have to be defined. Abbreviations that incorporate periods should not have spaces: write “C.N.N.,” not “C. N. N.” Do not use abbreviations in the title unless they are unavoidable.  [BA, 12 pt, Justify]

3.4. Other Recommendations
Use one space after periods and colons. Hyphenate complex modifiers: “zero-field-cooled magnetization.” Avoid dangling participles, such as, “Using (1), the potential was calculated.” [It is not clear who or what used (1).] Write instead, “The potential was calculated by using (1),” or “Using (1), we calculated the potential.”
Use a zero before decimal points as it standardized in Indonesia: “0,25,” not “0.25.” Indicate sample dimensions as “2,4×10-6” use  not x .” use unit quantity in international standard. Error should be shown as it standard internationally such as mean and error is equal to same decimal value, “2,580,07”, use symbol “” not “+-“ or “+/-“. Errors could be shown as figure using error bars.
A parenthetical statement at the end of a sentence is punctuated outside of the closing parenthesis (like this). (A parenthetical sentence is punctuated within the parentheses.)  [BA, 12 pt, Justify]

4. Result And Discussion [BA, 12pt, Bold]
Result and Discussion are to objectively present of key results, without interpretation, and in an orderly and logical sequence using both illustrative materials (tables and figures) and text. Result and discussion should be organized around a series of Tables and/or Figures sequenced to present your key findings in a logical order. This section should include three parts: findings generated from the data and gathered information, the analysis based on research methodology, and interpretation and synthesis of findings.  Include supported data such as table, graph, figure, and other tools that need to be presented a clear and concise argument.  [BA, 12 pt, Justify]

5. Conclusion  [BA, 12pt, Bold]
Although a conclusion may review the main points of the paper, do not replicate the abstract as the conclusion. A conclusion might elaborate on the importance of the work or suggest applications and extensions. A conclusion might be short and brief.  [BA, 12 pt, Justify]
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